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ANNUAL REPORT

OUR MISSION: OUR VISION:

Inspire all
girls to be
strong,
smart, &
bold.

A world in which
every girl values
her whole self, discovers her inherent
strengths, achieves
her goals, and enjoys
lasting success.

A MESSAGE FROM OUR LEADERSHIP

we shifted our program-delivery
Girls needed us this year and we rose to the challenge. strategies to better serve girls

during this unique time. We
developed new ways to ensure
When our fiscal year began in
we could serve girls who had
July 2020, we never imagined the
COVID-19 Pandemic would persist suffered academically, socially, and
emotionally without in-person
throughout the entire fiscal year.
However, as the summer concluded school and afterschool programs.
and cases continued to rise, it
In this report, you will learn how
became clear that the pandemic
we faced the year’s challenges with
was not finished with us yet.
resilience and creativity. From conWith innovation, adaptability, and a tinued virtual programs to our new
tremendous amount of hard work,

pop-up location at Red Bird Mall,
we never stopped advocating for
the good of our girls. Please visit
pages 11-13 for more details on
these developments.
Thanks to the unwavering
generosity of supporters like
you, careful stewardship of our
resources, and efforts of our
hardworking staff, we finished FY21
in a solid financial position. Girls
Inc. entered FY22 well positioned
for tremendous growth!
Thank you for partnering with Girls
Inc. as we continue inspiring girls to
be strong, smart, and bold.

Beth Myers, MSW
Chief Executive Officer

Erin George
Board Chair
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ABOUT GIRLS INC.
Every girl, no matter her circumstances, deserves
experiences that will enable her to earn her
education and become a healthy, independent, and
thriving adult.
Girls Inc. provides the essential elements and
interconnected methods needed to meet the
complex, diverse needs of girls, particularly
those from low-opportunity, under-resourced
communities.
At Girls Inc., we focus on the development of the
“whole girl.” She learns to value herself, take risks,
and discover and develop her inherent strengths.

Our programs focus on three core components:
• STRONG: Healthy Living
• SMART: Academic Enrichment and Support
• BOLD: Life Skills and Leadership
Development
Our combination of long-lasting mentoring
relationships, a pro-girl/all-girl environment, and
research-based programming equips girls to
navigate gender, economic, and social barriers and
grow up prepared for postsecondary success and
21st century careers.
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3 COMMUNITY CHANGES WE SEEK

ECONOMIC
MOBILITY
Girls Inc. helps girls improve
their economic mobility and not
be limited by the zip code in
which they are born. Through our
research-based, age-appropriate
curricula, girls learn from an early
age about careers, college, and
healthy money management.
At Girls Inc., we inspire girls to
set educational and career goals
and empower them to achieve
them. Our programs provide girls
with the skills and self-confidence
they need to contribute to the
economy and make strong, smart,
and bold decisions about their
financial futures.

GENDER PARITY
IN STEM
Girls Inc. helps girls break
barriers and to reform systems
by placing emphasis on STEM
fields where women are often
underrepresented. We provide
girls with the educational
opportunities and career exposure
they need to pursue careers in
STEM. Our programs allow girls
to gain confidence in math and
science by participating in handson STEM activities. Through our
afterschool programming and
Eureka! STEM program, our girls
are given the tools they need to
succeed!

TEEN PREGNANCY
PREVENTION
We provide girls with the skills,
insights, values, motivation, and
support to postpone sexual activity
and use effective protection.
Adolescent pregnancy presents
formidable challenges for teens’
development into productive
adults. Most youth and parents
say teens need comprehensive
sexual education. This is especially
important for young women,
who deal most directly with the
consequences of teen pregnancy.
Through age-appropriate courses,
girls learn about topics like
puberty, healthy relationships, and
reproduction.

6

2138
GIRLS SERVED

32%

FROM
SINGLEPARENT
HOMES

75%

AGE

OUR DEMOGRAPHICS

44%
6-12

56%
13-18

31%

55%

BLACK/
AFRICAN
AMERICAN

LATINA

FROM
LOWINCOME
HOMES

5%

1%

MIDDLE EASTERN/
NORTH AFRICAN

WHITE

5%

MULTIRACIAL

3%

ASIAN AMERICAN
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OUR PROGRAMS
Our research-based programming is delivered by
trained professionals who focus on the development
of the whole girl, supporting, mentoring, and guiding
girls in an affirming, pro-girl environment. Here, girls
learn to value their whole selves, discover and develop their inherent strengths, and receive the support
they need to navigate the challenges they face.

AFTER SCHOOL PROGRAMS
Through our after school programs, we support
girls’ success by helping them master foundational academic skills, practice healthy
behaviors, and build positive relationships with peers and adults.

COMMUNITY-BASED PROGRAMS
We offer programs at schools and
community centers that help girls with
the challenges they face while growing
up. Our age appropriate programs take
place both during school and afterschool.
For a full list of our communty partners,
see page 15.

WEEKEND & HOLIDAY CAMPS
After realizing families struggled to provide
their own transportation during the week,
we developed full-day school holiday
and weekend camps. These camps are
designed to meet girls’ needs during
this unique time, providing safe spaces
to develop skills and build community.

EUREKA! STEM PROGRAM
Eureka! is a five-year STEM-based program
that builds high school girls’ confidence and
skills through hands-on opportunities
in science, technology, engineering
and math. The program also includes
college and career readiness.

VIRTUAL PROGRAMS
In the spring of 2020, we developed a
live, interactive virtual program model,
providing girls with courses on topics
like STEM, media literacy, and physical,
mental, and emotional well-being. We
are thrilled to contnue offering these
programs to girls across the metroplex.
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OUR IMPACT

99%

show a positive attitude
toward academics

90%

show a positive attitude
toward STEM

94%

aspire to attend college

87%

demonstrate increased knowledge of dangers of making
unhealthy choices

93%

show willingness and confidence to take positive risks

64%

demonstrate a positive
sense of self
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FINANCIAL SNAPSHOT
REVENUE
9%

GOVERNMENT

EXPENSES

1%

OTHER
SOURCES

21%

72%

INDIVIDUALS

6%

PERSONNEL
COST

UNITED
WAY

6%

PROFESSIONAL
FEES

2%

PROGRAM
EVENTS

11%

21%

CORPORATE

GIRLS INC.
NATIONAL

4%

IT HARDWARE/
SOFTWARE

7%

SPECIAL
EVENTS

25%

3%

FOUNDATION

9%

OTHER

4%

OCCUPANCY
DEPRECIATION COST
EXPENSE
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SUPPORTING GIRLS’ MENTAL HEALTH
DURING THE COVID-19 PANDEMIC
Did you know that nearly half of
parents say their teen has shown
signs of worsening mental health
since the start of the pandemic?
According to the C.S. Mott Children’s Hospital National Poll on
Children’s Health, these numbers
are even higher for girls and
people of color.
Girls Inc. is
acutely aware
of the impact
the pandemic
has had on
the communities we
serve. Financial
struggles, stressful family situations,
and mental health issues
have only been exacerbated by
the isolation and uncertainty of
the COVID-19 pandemic.
Over the past year and a half,
we have witnessed firsthand this
decline in the mental health of
many of our girls. We quickly
recognized that girls urgently
needed social connection and
safe spaces to process their
emotions. Through carefully
crafted SEL curricula woven into

all programming, we equipped
girls to reconnect with friends,
build relationships with facilitators and, ultimately, restore their
mental health.
Girls Inc. of Metropolitan Dallas
Impact Data Coordinator and
Program Facilitator, Eden White,
described the growth she witnessed in many girls this year as
a result of this curricula.
“We knew the past year was
difficult for our girls and their
families, so we intentionally provided activities that would allow
girls to connect with each other
again and just be kids,” Eden
said. “I enjoyed watching girls try
new things while building trust
in themselves and discovering
just how resilient they have
become.”
As we continue navigating this complex,
ever-changing
pandemic, Girls
Inc. is dedicated
to supporting
the mental, social,
and emotional
wellbeing of our
girls.

EMPOWERING GIRLS TO LEARN
DESPITE EDUCATIONAL BARRIERS
For over a year, students have
struggled to maintain their
education during a global
pandemic. Our team
was heartbroken to
see many girls fall
drastically behind
in academics,
despite schools’
best efforts.
Through ongoing
conversations with
our community, Girls Inc.
created a number of new
programs to meet our girls’
academic needs this year.
In late summer of 2020, we
hosted virtual book clubs to
encourage girls to practice
reading and critical thinking
skills in preparation
for the upcoming
school year. Girls
built literacy
skills and
participated
in interactive
discussions
and activities
centered
around girlthemed books.

Through discussions on
relevant and timely topics such
as family, belonging, equity, and
relationships, girls prepared
to start school stronger,
smarter, and bolder.
Throughout the
year, we offered our
virtual homework
help to girls struggling
with online school.
In this program, girls
received one-on-one help with
schoolwork, meeting regularly
with volunteers over Zoom to
work through math problems,
get help on science or English
assignments, or talk out study
strategies.
Although the
pandemic
hindered
our ability to
serve girls in
traditional ways,
our innovative
programming helped us stay
connected to our girls and
help them in meaningful, ways
during extraordinarily difficult
times.
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2021 POWER 2 THE GIRL CONFERENCE
This year’s Power 2 the Girl concontinued pandemic concerns,
ference, themed “Power H.E.R:
the sessions were designed as an
Health, Equity, and Reform” taught innovative hybrid model of small
over 750 6th – 10th grade girls
in-person gatherings at schools
the importance of mental health
with hands-on activities and liveand self-care, and
stream components
“TODAY
I
LEARNED
THAT
A
how to recognize
so guest speakers
and advocate for
LOT OF PEOPLE STEREOTYPE from across the nasocial justice and
tion could empower
GIRLS. I WANT TO CHANGE
gender equity. This
our Dallas girls.
THAT AND SHOW PEOPLE Girls also had the
year’s themes were
carefully selected
unique opportunity
THAT GIRLS CAN DO SO
to address the
to participate in a
MUCH
MORE.”
pressing issues
“Mentor Meetup,”
impacting girls.
a networking-style
After over a year of isolation,
encounter with women from
remote learning and social unrest, our Event Lead Sponsors Toyota,
many girls have struggled. With
Norton Rose Fulbright, CBRE, and

Comerica Bank. During this virtual ture. “Today I learned that a lot of
chat, girls received advice about
people stereotype girls,” she said.
careers, college and life answered
“I want to change that and show
by the professionals participatpeople that girls can do so much
ing. Educational,
more.”
girl-centric games “GIRLS NEED TO HEAR OTHER Cynthia Cook
were also available
Brown, a teacher
WOMEN WHO LOOK AND
to girls through
at Agnew Middle
SOUND LIKE THEM TALKING School, said, “Girls
the generosity of
our Gamification ABOUT BEING POSITIVE AND need to hear other
Sponsor, Oliver
women who look
GROWING
IN
SISTERHOOD.
Wyman.
and sound like
Elizabeth, a stuGIRLS INC. GAVE US THAT them talking about
dent who parbeing positive
OPPORTUNITY.”
ticipated in the
and growing in
conference said she learned about sisterhood. Girls Inc. gave us that
bias and discrimination and hopes opportunity and we can’t wait to
to combat these issues in the fuparticipate again next year!”
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TAKING THE GIRLS INC.
EXPERIENCE ON THE ROAD

RECOGNITION OF OUR
INNOVATION AND LEADERSHIP

Due to transportation issues
during COVID, serving girls at
our campuses was difficult this
year. In response to these challenges, we proactively sought
ways to bring the Girls Inc. Experience into schools and community organizations. Thanks to our
hardworking team, we expanded
our community partnerships this
year to reach more girls than
ever before! For a full list of our
school and community partners,
visit page 15.
Additionally, we piloted “pop-up”

Thanks to our leadership
team’s innovative responses
to the events of the
past year, Girls Inc. was
recognized by a variety
of publications for our
work in Diversity, Equity,
and Inclusion as well as
our organization’s strong
leadership.
We were honored
to receive the
Dallas Business
Journal Leaders
in Diversity
award last year
for our diversity,
equity, and inclusion (DEI)
work. As an organization
serving primarily girls of
color, DEI has always been
an integral part of our
programs. Over the past
year, we have intensified
our efforts, creating virtual
DEI courses for girls ages
6-14, training our entire
staff in DEI practices, and
implementing a leadership
and hiring inclusion initiative.
This Spring, our CEO

Girls Inc. locations this Spring
through a new partnership with
Red Bird Mall. Offering programs
in a vacant storefront, we served
an entirely new community of
girls in an area of high need.
We look forward to future popup locations that will give more
girls access to programs like
Healthy Living, STEM, Leadership,
DEI and Financial Literacy. By taking the Girls Inc. Experience on
the road, we can reach the communities of greatest need with
our transformative programs.

SOUTH DALLAS CAMPUS RESTORATION
An unexpected challenge for
Girls Inc. last year was the devastating damage to our South
Dallas facility from
Winter Storm
Uri. Flooding
from burst pipes
caused extensive damage to
our walls, floors,
and ceilings, making
it impossible to serve
girls at the building.

However, thanks to the generosity of the Mayor’s Disaster Relief
Fund, Witherite Law Group, and
DPR Construction, our campus
was restored with added safety
and functionality enhancements.
The restorations concluded just in time
for us to serve
South Dallas
girls for summer camp!

Beth Myers was honored
as a finalist for DCEO’s
Excellence in Leadership
Award. Thanks to her strong
leadership, our organization
has experienced
transformational growth and
flourishing financial health.
Finally, our board chair Erin
George was selected as
a 2021 Outstanding
Board Director by
the Dallas Business
Journal. Erin’s
leadership guided our
organization through
the COVID-19 pandemic,
helping us thrive during this
difficult season and
setting us on
a course to
achieve
our vision
of bold
growth.
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Erin George

OUR BOARD OF DIRECTORS

Board Chair

Partner & Managing Director
Boston Consulting Group

Arjun Dugal
Chair Elect

CTO of Financial Services
Capital One

Joni Arison

Corporate Secretary

SeniorVice President Finance Services
AT&T Communications Inc.

Chris Chastain
Partner
Ernst & Young

Phil Dayalu
Vice President
Fidelity Invesments

Gretchen Ganc
Treasurer

EVP of Strategy/Analytics
The Container Store

Maureen Kelly Cooper
Executive Director Capital Markets
Cuchman & Wakefield

Neeti Khaitan Gupta
Chandra Dhandapani

Advisor
AGC Networks

Chief Digital & Technology Officer
CBRE

Bob Lagrone

Kristen Hinton

Of Counsel
Jarrard Phillips Cate & Hancock

Lina Komanduri
Director Partner Relations
CH Investment Partners

Jamie Lavin

Managing Director
Corporate Development
AT&T

Paige Montgomery
Partner
Sidley Austin LLP

Managing Director
JP Morgan

John Lawrence
Stephanie
Zapata Moore

Partner
Baker Botts

Diane L. Strong

Senior Director
Global Customer Experience
Celanese

Executive VP & General Counsel
Vistra Energy

Anna Sampang
Tyson Taylor

Vice President,
Human Resources
Pioneer Natural Resources

GroupVP Service Operations
Toyota

Jody Venturoni
Partner
LDWW Agency
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PARTNER SCHOOLS &
COMMUNITY ORGANIZATIONS
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Academy of Dallas
Agnew Middle School
Boude Storey Middle School
Crockett Middle School
Forest Meadow Junior High
Franklin D. Roosevelt High
School
Grand Prairie Collegiate
Institute
Harold W. Lang Middle
School
Hillcrest High School
KIPP Oak Cliff
KIPP Truth Academy
Lake Highlands Junior High
Liberty Junior High
Mesquite High School
North Mesquite High School

• Oliver W. Holmes Middle
School
• Poteet High School
• School of the Talented And
Gifted in Pleasant Grove
• South Oak Cliff High
School
• Trinity Basin Preparatory
• Uplift Education
• Wilkinson Middle School
• William Hawley Atwell
Middle School
• Young Women’s STEAM
Academy
• Sister-to-Sister
• KidsU
• Frazier Revitalization
• Red Bird Mall
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CORPORATE PARTNERS
Thank you to all of the individuals, foundations and corporations who invested in the mission of Girls Inc. of Metropolitan Dallas this year! Below is a list of the corporate partners who helped us empower girls to find their voices
and prepare for a successful future by providing monetary or in-kind contributions, volunteer service and expertise,
and/or an opportunity for a teen girl to experience a corporate environment through an internship.
We are extremely grateful to each of these partners who made an impact on the girls we serve.

Red Bird Mall Dallas Mavericks ExxonMobil High Tech High Heels
Program for Excellence Witherite Law Group Ernst & Young
Allstate Insurance Company CBRE Comerica Bank
Norton Rose Fulbright Pioneer Natural Resources TXU Energy
Jacobs Engineering Baker Botts Boston Consulting Group Nordstrom o9 Solutions
Vizient American Board of Obstetrics and Gynecology Neiman Marcus
PepsiCo Security National Bank Sidley Austin Slingshot
Bank of America Corporation The Rosewood Foundation Hunt Oil Company Fidelity Investments
The Container Store The Freeman Company Cherry Coatings Pye Legal Group TEXpress
Souls Sisters for a Cause ABC Home & Commerical Services
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THANK YOU!
We are so greatful for your
support as we empowered girls
to thrive during a challenging
year. With you on our team,
we know our girls can grow
into independent, healthy young
women, capable of changing their
communities and the world.

S T AY I N T O U C H !
@ G I R L S I N C DA L L A S

W W W. G I R L S I N C DA L L A S . O R G

